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SPECIFICITIES OF MEDICINE MARKETING INSTRUMENTS APPLYING 

IN THE INTERNET WITH CENTRE OF INNOVATIVE MEDICINE IRKUTSK 

The article presents the link between humans’ attitude to medical centers` visits 
and their consumer behavior. The article presents advantages of medicine marketing 

instruments applying. The article describes the most popular and modern instruments 

and specificity of medicine marketing instruments applying in the Internet with Cen-

tre of innovative medicine, Irkutsk. The article proves necessity of using different in-

ternet-marketing instruments, which medical centers uses. The article detects indis-

soluble link between internet – marketing instruments and shows necessity of com-

plex using of this instruments for developing the best result. 

Keywords: Internet-marketing; marketing of medicine; Internet development; 

Internet-marketing instruments; advertising; promotion. 
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